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THANK YOU TO OUR SPONSORS

INNOVATE WITH OUR TECHNOLOGY

B L U E F O X . I O

digital • content • solutions

digital • content • solutions

Complimentary WiFi 
SSID: NRF2018    
No password is required.
Available in all public spaces except for  
the EXPO Halls on Levels 1 and 3. 

WiFi Co-Sponsored by: 

by TDK

C:100 M:80 Y:0 K:0
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EXPO ONLY PASS 
Access to EXPO and Opening Reception

FULL CONFERENCE PASS 
Access to all Big Show Events

BLUE GREEN 

ORANGE ORANGE WITH STARS

GOLD WHITE WITH WAVY LINES 

Badge Color Access 

RED YELLOW 



Conference 
Information

Attendee 
Areas

NRF Clubhouse
LOCATION: River Pavilion, Level 4
HOURS: Sunday, Jan. 14  7:00 AM–4:30 PM 
 Monday, Jan. 15  7:00 AM–5:00 PM 
 Tuesday, Jan. 16  7:00 AM–5:00 PM

 SPONSORED BY: IBM Corporation

Innovation Lab
LOCATION: River Pavilion, Level 4
HOURS: Sunday, Jan. 14  10:30 AM–4:30 PM 
 Monday, Jan. 15  9:00 AM–5:00 PM 
 Tuesday, Jan. 16  9:00 AM–5:00 PM

SPONSORED BY:  
VISA, CGI, MJD Interactive Agency, Inc. 

Guest 
Services

Lost & Found
LOCATION: 1C 02-04, Level 1

Nursing Mothers’ Room
LOCATION: 1C 05, Level 1
HOURS: Sunday, Jan. 14  6:00 AM–5:30 PM 
 Monday, Jan. 15  6:00 AM–5:30 PM 
 Tuesday, Jan. 16  6:00 AM–5:30 PM

Coat 
Check

 Special Events Lobby, Hall D, Level 1
 Hall A, Level 1  
 South Concourse, Level 2
 2D, near FedEx Office, Level 2
HOURS: Sunday, Jan. 14  6:30 AM–5:30 PM 
 Monday, Jan. 15  6:30 AM–5:30 PM 
 Tuesday, Jan. 16  6:30 AM–5:30 PM

For 
Press

Press Office
LOCATION: Hall A, 1A 23, Level 1
HOURS: Sunday, Jan. 14  6:30 AM–4:30 PM 
 Monday, Jan. 15  7:30 AM–5:30 PM 
 Tuesday, Jan. 16  7:30 AM–5:00 PM

 SPONSORED BY: NewStore

For  
Exhibitors

2019 Space 
Selection Room
LOCATION: EXPO Hall, Level 3, behind 
  Exhibitor Big Ideas Room 4
HOURS: Sunday, Jan. 14  10:30 AM–4:30 PM 
 Monday, Jan. 15  9:00 AM–5:00 PM 
 Tuesday, Jan. 16  9:00 AM–5:00 PM

THANK YOU TO OUR
MEDIA SPONSORS

®

QUESTIONS?  
ASK AVA!

Ava is your go-to bot for 
everything related to 
NRF 2018. Try asking Ava 
questions like: “When is 
the Innovation Lab open? 
or “Where can I grab 
lunch?” 

CREATE YOUR  
OWN SCHEDULE

Star a session to create 
your own schedule, so 
you don’t miss any of 
your top picks!

FIND YOUR WAY

Use the “Find Me” 
feature in the 3D map to 
find booths in the EXPO 
hall. Enable bluetooth 
for the best experience!  

SELF-GUIDED  
STORE TOURS

Explore New York City’s 
cutting-edge retail stores. 
Search by category or 
neighborhood and see  
the latest design features,  
in-store technology, 
innovation elements  
and more.

Download the NRF Mobile App from your 
mobile device’s app store by searching  
“NRF-National Retail Federation.” 

The NRF Mobile App gives you access to everything  
you need to know about NRF 2018: Retail’s Big Show. 

DOWNLOAD 
THE NRF EVENT APP

nrfbigshow.com/mobile-app  

SPONSORED BY:

Give Clean, Safe Water  
with Your Feedback!

663 million people drink dirty 
water worldwide. Rate sessions 
in the mobile app and unlock up 
to 4 new wells for remote villages 
in Africa, providing clean and safe 
water to more than 1,000 people.
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ECOMMERCE 
GIANTS 
GOT YOU 
SCARED?
PREDICTIVE
ANALYTICS

MARKET PLANNING & 
SITE SELECTION

PROGRAM & PROJECT 
MANAGEMENT

LEASE 
ADMINISTRATION

FACILITIES
MAINTENANCE

FRANCHISEE LIFECYCLE 
MANAGEMENT

DATA GEOSPATIAL
LOCATION PLATFORM

DON’T BE SCARED. BE PREPARED. 
Brick-and-mortar is your lifeblood, so it’s time you manage 
your locations as your most strategic asset. Complex times require 
sophisticated solutions. Let Tango help:

• Maximize sales contribution and potential through 
 omni-channel optimization 
• Secure better sites, faster
• Comply with new FASB and IFRS standards
• Lower your total cost of ownership and your risk

Find out why the world’s leading brands choose Tango.
Meet us at Booth 636 at the NRF Big Show.

Tangoanalytics.com
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River Pavilion

Innovation Lab

Innovation Lab Stage

LEVEL 4
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2019 Space
Selection

Exhibitor Big Ideas
Room 4

Lounge

Crystal
Palace

Podcast
Studios

Exhibitor Big Ideas
Room 1, 2, 3

Registration

Lounges

Services

Main
Stage

Feature Stage

Concurrent
Sessions

Lost & Found
(IC02-04)

Lounge

Lounge

NRF Exhibit
Management
Office

Emerging
Technology
Showcase

Retail
2020

NRF Clubhouse

All are welcome

VISIT THE 
INNOVATION LAB  
AND NRF CLUBHOUSE
Level 4, River Pavilion

INNOVATION LAB

An interactive, immersive and  
eye-opening showcase of the 
future of retail. 
Explore 3 Unique Experiences: 
• Retail 2020: Experience new technologies 

that are transforming the way retailers 
market to, connect with and serve their 
customers.

• Emerging Technology Showcase: See 
the latest innovations in AI, AR/VR, CGI, 
robotics, wearables and more.

• Innovation Lab Stage: Hear about 
innovative technologies, consumer 
expectations and trends, hot store  
formats and more.

SPONSORED BY:  

NRF CLUBHOUSE

Relax, recharge & refresh in the 
NRF Clubhouse where you’ll find 
concessions, networking areas 
and charging devices. 

SPONSORED BY: 

Everyone welcome! 
Badges required

Complimentary Shuttle Service

SCHEDULE

DATE
To: Javits Convention Center

Departing Hotels
Every 15 - 20 Minutes

To & From Hotels Departing 
Javits Convention Center

Every 30 Minutes

To: Hotels Departing Javits 
Convention Center

Every 15 - 20 Minutes

FRIDAY, 1/12 11:00 AM – 6:00 PM

SATURDAY, 1/13 7:30 AM – 11:00 AM 11:00 AM – 6:00 PM

SUNDAY, 1/14 7:00 AM – 11:00 AM Service to resume at 2:00 PM 2:00 PM – 6:00 PM

MONDAY, 1/15 7:00 AM – 11:00 AM Service to resume at 2:00 PM 2:00 PM – 6:00 PM

TUESDAY, 1/16 7:00 AM – 11:00 AM Service to resume at 2:00 PM 2:00 PM – 6:00 PM

SPECIAL EVENT TRANSPORTATION

Opening Night Reception - Sunday, January 14, 2018
Service will be provided via Route 4 from the Javits Convention Center to the Marriott Marquis until 6:00 PM 
for the Opening Night Reception. Return service will be provided from the Marriott Marquis to all official NRF 
2018 hotel shuttle stops between 6:45 PM - 7:15 PM.   
              Reception Sponsored by:

HOTEL SHUTTLE INFORMATION & SPECIAL NEEDS TRANSPORTATION

For the shuttle boarding location closest to your hotel, visit the NRF 2018 mobile app or go to  
www.nrfbigshow.com/hotels 

Please call (401) 256-0271 for hotel shuttle information and special needs transportation. ADA compliant equipment 
is available during regularly scheduled shuttle hours and reservations should be made at least 20 minutes in 
advance of desired pick up time by calling the shuttle phone number. If you do not find your hotel on the list, please 
go to the nearest hotel for shuttle transportation.

Transportation Provided by: Shuttle Sponsored by:

nrfbigshow.com  |  NRF 2018: Retail’s Big Show  |  1312  |  #nrf2018

Join NRF today and save 20% off your 
first year’s dues!*
NRF Membership is company-wide and extends to all employees.

• Advocate on important policy issues
• Gain insights into industry trends
• Network with retail’s best and brightest

*Applicable to new members only



EXHIBITING AS  . . . . . BOOTH NUMBER

42 Technologies . . . . . . . . . . . . .653
AB Tasty. . . . . . . . . . . . . . . . . . . 1155
Accelerated Concepts Inc . . .342
Acclaro Inc. . . . . . . . . . . . . . . . . .258
Accustore . . . . . . . . . . . . . . . . . . 511
Accuvia Software Group . . . .207
Adroit Worldwide  

Media, Inc. . . . . . . . . . . . . . . .1042
ADS Reality Limited. . . . . . . . .975
Advanced Pricing Logic, Inc. . . 1011
Advanced Wireless 

Communications. . . . . . . . . .230
Advantech Co. , Ltd.. . . . . . . . .203
ADYEN . . . . . .4051, MR141, MR143
Aerohive Networks . . . . . . . . .737
Aila Technologies, Inc. . . . . . .360
Akeneo. . . . . . . . . . . . . . . . . . . . 1155
ALCMEON. . . . . . . . . . . . . . . . . 1155
Alien Technology . . . . . . . . . . .322
Alkemics . . . . . . . . . . . . . . . . . . 1155
Allure Systems . . . . . . . . . . . . 1155
Altierre Corp . . . . . . . . . . . . . . 1135
Ampsy . . . . . . . . . . . . . . . . . . . . .460
Amran Packaging + Burltex . 919
Anaplan. . . . . . . . . . . . . . . . . . .1041
Anchor Computer . . . . . . . . . .357
ANT USA . . . . . . . . . . . . . . . . . . .406
Antuit . . . . . . . . . . . . . . . . . . . . . .447
Applause. . . . . . . . . . . . . . . . . . .642
Appriss Retail. . . . . . . . . . . . . . . 813
ARCA. . . . . . . . . . . . . . . . . . . . . . . 219
Atos. . . . . . . . . . . . . . . . . . . . . . . .837
Aurus, Inc.. . . . . . . . . . . . . . . . . .814
Axonify Inc . . . . . . . . . . . . . . . . .635
Axsium Group. . . . . . . . . . . . . . 410
BEA Inc. . . . . . . . . . . . . . . . . . . . .842
Beelta LLC. . . . . . . . . . . . . . . . . .652
BigCommerce . . . . . . . . . . . . .1035
Bigtincan. . . . . . . . . . . . . . . . . .1077
Bixolon Co., Ltd . . . . . . . . . . MR123
Black Box Corporation . . . . . .327
BloomReach . . . . . . . . . . . . MR119
BOARD International . . . . . . 1158
BookingBug . . . . . . . . . . . . . . . .848
Bottom Line Experts. . . . . . . .825
BRdata. . . . . . . . . . . . . . . . . . . . .710
Broadleaf Commerce . . . . . .1214
Brother Mobile Solutions . . .709
B-Stock Solutions. . . . . . . . . . .455
BTM Global  

Consulting LLC . . . . .226, MR121
Business France . . . . . . . . . . . 1155
Capital One . . . . . . . . . . . . . . . . 216
Capturetech LLC. . . . . . . . . . . 1124
Cashmaster  

International Ltd.. . . . . . . . . .961
Cassida Corporation. . . . . . . .620
Cawley . . . . . . . . . . . . . . . . . . . . .248
Celect . . . . . . . . . . . . . . . . . . . . . .933
Cellotape-A Resource  

Label Group Co . . . . . . . . . . .353
Centric Software . . .1025, MR105
Chargebacks911. . . . . . . . . . . .934
ChargeItSpot . . . . . . . . . . . . . . 1107

Chatter Research . . . . . . . . . . . 415
Cherry . . . . . . . . . . . . . . . . . . . . .521
Chetu, Inc . . . . . . . . . . . . . . . . . .924
CipherLab. . . . . . . . . . . . . . . . . .473
CITCON . . . . . . . . . . . . . . . . . . . .735
Citizen Systems  

America Corp.. . . . . . . . . . . . .821
ciValue Systems . . . . . . . . . . .1236
Claris Solutions . . . . . . . . . . . . .503
Clear Demand. . . . . . .602, MR113
Cognitec Systems. . . . . . . . . . .548
Compression Labs. . . . . . . . .1027
CompuCom . . . . . . . . .759, MR163
ComQi Inc. . . . . . . . . . . . . . . . .1019
Conduent . . . . . . . . . . . . . . . . . .736
Connors Group. . . . . . . . . . . . .624
Crossmatch  

(DigitalPersona) . . . . . . . . . . .537
CrownTV . . . . . . . . . . . . . . . . . . .339
CRS, Incorporated . . . . . . . . . .803
Cummins-Allison Corp. . . . . .973
Current, Powered  

by GE . . . . . . . . . . . . .1067, MR159
CurveTips B.V. . . . . . . . . . . . . .1249
Cybage Software Inc. . . . . . . . 618
CyberData Corporation . . . . . 912
Cynoware Electronics Inc . . .535
D2L Corporation. . . . . . . . . . .1136
Dart Warehouse  

Corporation. . . . . . . . . . . . . . .202
Data Display Systems, LLC. . . .1258
Daymon . . . . . . . . . . . . . . . . . . .646
Dee Sign Backlit Displays. . . . 261
DeepMarkIt Corp . . . . . . . . . . .260
Deposco . . . . . . . . . . . . . . . . . . . 611
DeSL . . . . . . . . . . . . . . . . . . . . . . .457
DOMO . . . . . . . . . . . . . . . . . . . . .403
Dunbar Armored, Inc. . . . . . .702
Dynamic Yield . . . . . . . . . . . . . .609
Ecrebo Limited . . . . . . . . . . . . .250
EDI Gateway, INC . . . . . . . . . .1255
EDICOM. . . . . . . . . . . . . . . . . . . .453
Elavon . . . . . . . . . . . . . .960, MR161
Ellenby Technologies . . . . . . .440
Emarsys. . . . . . . . . . . . . . . . . . . .608
Emdoor Information 

International Co.,Limited. . . 540
EPX . . . . . . . . . . . . . . . . . . . . . . . .935
EURECAM SARL . . . . . . . . . . . 1261
Everseen LTD. . . . . . . . . . . . . .1243
Every Store Perfect. . 1134, MR137
ExaDigm, Inc.. . . . . . . . . . . . . . .241
Excellware, Inc. . . . . . . . . . . . . .607
Extreme Networks. .1204, MR103
Feelis USA, Inc. . . . . . . . . . . . .1202
Fellow Robots . . . . . . . . . . . . .1033
FidZUP . . . . . . . . . . . . . . . . . . . . 1155
Firich USA Inc. . . . . . . . . . . . . .1109
Fiserv . . . . . . . . . . . . . . . . . . . . . .434
Flexport. . . . . . . . . . . . . . . . . . . .844
Focal Systems, Inc.. . . . . . . . .1239
Foko . . . . . . . . . . . . . . . . . . . . . . .375
Forcepoint . . . . . . . . . . . . . . . . .647
Forte Group OU . . . . . . . . . . . .436
Foundations IT, Inc. . . . . . . . .1235

Fractal Analytics. . . . . . . . . . . .354
FSEnet+ . . . . . . . . . . . . . . . . . . . . 612
FuelX. . . . . . . . . . . . . . . . . . . . . .1241
Genetec. . . . . . . . . . . . . . . . . . . .545
Gerber Technology . . . . . . . . .726
GIGA-TMS, Inc. . . . . . . . . . . . .1070
Godex Americas. . . . . . . . . . . .220
Google, Inc. . . . . . . . . . . . . . . . .953
Gravotech, Inc. . . . . . . . . . . . . 1161
Grupo Hasar . . . . . . . . . . . . . . . 614
GSPANN Technologies Inc. . .657
GTT . . . . . . . . . . . . . . . . . . . . . . . 1132
Guangdong Galaxy  

Information Technology  
Co., Ltd . . . . . . . . . . . . . . . . . . .560

Handeholder  
Products, Inc. . . . . . . . . . . . . .625

Hangzhou Century Co., LTD . . . 744
Hanmi IT . . . . . . . . . . . . . . . . . .1227
Hanshow. . . . . . . . . . . . . . . . . .1252
Headliner Labs . . . . . . . . . . . . 1126
HELLA Aglaia Mobile  

Vision GmbH. . . . . . . . . . . . . .838
Hitachi America, Ltd.. . . . . . . 1212
Hong Kong Trade  

Development Council . . . . 1217
Huizhou Busin  

Technology Co Ltd. . . . . . . . .247
Hwasung System Co., Ltd.. .1205
iAdvize . . . . . . . . . . . . . . . . . . . . 1155
IDScan.net . . . . . . . . . . . . . . . . .358
Illinois Wholesale  

Cash Register . . . . . . . . . . . .1015
InComm . . . . . . . . . . . . . . . . . . .703
Indeed, Inc.. . . . . . . . . .746, MR151
Index . . . . . . . . . . . . . . . . . . . . . .632
Indoor Media. . . . . . . . . . . . . . .367
Indyme Solutions, Inc. . . . . . . 317
InfoTouch Corporation. . . . . .332
Innovative. . . . . . . . . . . . . . . . . .604
Inspectorio. . . . . . . . . . . . . . . . .649
INSTORESCREEN, Ltd.. . . . . . .209
Intelligent Reach. . . . . . . . . . .1072
InterTrade Systems Inc. . . . . .302
InvenSense, Inc. . . . . . . . . . . . .733
InVue . . . . . . . . . . . . . . . . . . . . . .556
IPSOS Retail Performance. . .306
Irisys . . . . . . . . . . . . . . . . . . . . . . .425
iSoftStone. . . . . . . . . . . . . . . . . .208
Ittiam Systems, Inc. . . . . . . . . .234
JCB International  

Credit Card Co. . . . . . . . . . . . .538
JVCKENWOOD USA  

Corporation. . . . . . . . . . . . . . .603
Keonn Technologies S.L. . . .1223
Kicteam, Inc. . . . . . . . . . . . . . .1074
Kount . . . . . . . . . . . . . . . . . . . . .1034
Litmos by CallidusCloud . . .1140
LiveShopper. . . . . . . . . . . . . . . .463
LOC Software Inc . . . . . . . . . .1208
Longfly Tech. Co., Ltd.. . . . . . .225
Looker . . . . . . . . . . . . . . . . . . . .1046
Luxer One. . . . . . . . . . . . . . . . .1237
Lyons Consulting Group . . . 1139
Maclocks (Compulocks  

Brands Inc.) . . . . . . . . . . . . . . .442

Marathon Deployment . . . . . 615
Marson Technology  

Co., Ltd. . . . . . . . . . . . . . . . . . . .371
Masterwork Automodules 

Technology Corp. . . . . . . . .1036
Max2, Inc. . . . . . . . . . . . . . . . . . .734
Media Graph/TLS  

International. . . . . . . . . . . . . .262
Mercatus. . . . . . . . . . . . . . . . . . .849
Mercaux . . . . . . . . . . . . . . . . . . .438
MerchLogix . . . . . . . . . . . . . . . 1162
Midigator . . . . . . . . . . . . . . . . . .639
MIRAKL, INC. . . . . . . . . . . . . . . .238
Mist Systems . . . . . . . . . . . . . . . 915
Mobikasa LLC . . . . . . . . . . . . . .525
mode.ai . . . . . . . . . . . . . . . . . . . .443
Mojix, Inc. . . . . . . . . . . . . . . . . . .542
MuleSoft . . . . . . . . . . . . . . . . . .1073
N3N, inc. . . . . . . . . . . . . . . . . . . . 510
Network Engineering 

Technologies. . . . . . . . . . . . . .337
NewStore . . . . . . . . . . .906, MR111
Nextail Labs. . . . . . . . . . . . . . .1233
Nextenture, Inc. . . . .1215, MR109
Nudge Rewards Inc . . . . . . . .1245
Okpos Co., Ltd. . . . . . . . . . . . . .661
omNovos . . . . . . . . . . . . . . . . . .946
OnBrand24 . . . . . . . . . . . . . . . .340
Onepath . . . . . . . . . . . . . . . . . . .758
OneTrust . . . . . . . . . . . . . . . . . . .932
Ontime I.T. Co., Ltd. . . . . . . . . . 212
OpenSimSim . . . . . . . . . . . . . .1248
OptConnect . . . . . . . . . . . . . . . . 411
Optimove . . . . . . . . . . . . . . . . . .832
Optoro . . . . . . . . . . . . . . . . . . MR153
Orderbot. . . . . . . . . . . . . . . . . . .254
OrderDynamics  

Corporation. . . . . . . . . . . . . . .240
PAC Worldwide  

Corporation. . . . . . . . . . . . . . .369
Parabit Systems, Inc . . . . . . .1063
pcCashdrawer. . . . . . . . . . . . . 1213
PCLiquidations.com . . . . . . . .263
Perch Interactive . . . . . . . . . . .454
Philips. . . . . . . . . . . . . . . . . . . . . .235
PlumSlice Labs . . . . . . . . . . . . .244
Point Mobile Co. Ltd.. . . . . . . .855
POS Remarketing Group . . .1229
POSBANKUSA . . . . . . . . . . . . .1003
POSDATA. . . . . . . . . . . . . . . . . . .348
POSlab . . . . . . . . . . . . . . . . . . . . .243
Precima . . . . . . . . . . . . . . . . . . . 1125
Prescriptive Music . . . . . . . . . .349
PriceManager . . . . . . . . . . . . . .352
ProClip USA Inc. . . . . . . . . . . . .204
Qmatic . . . . . . . . . . . . . . . . . . . . .467
Queue-it . . . . . . . . . . . . . . . . . . .962
RAX Industries, Inc. . . . . . . . . . 512
Raygun, inc. . . . . . . . . . . . . . . . .944
Red Hat . . . . . . . . . . . . .743, MR147
Red Maple. . . . . . . . . . . . . . . . .1039
REDList Solutions. . . . . . . . . . .967
Relex Solutions . . . . . .715, MR125
Retail Technologies, Inc.. . . . 1219
Retail TouchPoints. . .424, MR133

Retail Zipline . . . . . . . . . . . . . . .841
Rhiscom S.A. . . . . . . . . . . . . . . .458
RichRelevance. . . . . . . . . . . . . .555
Riverbed Technology, Inc. . . .643
Safescan . . . . . . . . . . . . . . . . . .1103
SalePoint, Inc. . . . . . . . . . . . . . .527
Salesfloor . . . . . . . . . . . . . . . . . .222
SAV Group . . . . . . . . . . . . . . . . 1155
Scandit Inc.. . . . . . . . . . . . . . . . .561
Sensus Labs, Inc . . . . . . . . . . .1209
SFD Systems LTD . . . . . . . . . . .943
Shanghai Sunmi Technology 

Co., Ltd (Sunmi Tech) . . . . .1232
Shenzhen Chainway 

Information Technology  
Co., Ltd . . . . . . . . . . . . . . . . . .1172

Shenzhen E-Jeton  
Technology Co.,Ltd . . . . . . . .861

Shift Messenger . . . . . . . . . . . .259
Shopgate. . . . . . . . . . . . . . . . . .1207
Shyft. . . . . . . . . . . . . . . . . . . . . .1060
Simplifield. . . . . . . . . . . . . . . . . 1155
Skava . . . . . . . . . . . . . . . . . . . . .1053
Smart Choice  

Communications. . . . . . . . . 1211
Smart Supervision  

System, Limited Liability 
Company . . . . . . . . 1048, MR149

SmartFocus . . . . . . . . . 807, MR115
SML RFID. . . . . . . . . . . .938, MR117
SMS Store Traffic . . . . . . . . . . .507
Softvision . . . . . . . . . . . . . . . . . .336
Sophatar Inc. . . . . . . . . . . . . . .1012
SourceAmerica. . . . . . . . . . . .1253
Spectralink  

Corporation. . . . . . 2584, MR139
Splio . . . . . . . . . . . . . . . . . . . . . . 1155
Splunk . . . . . . . . . . . . . . . . . . . . .641
Springboard Retail. . . . . . . . .1024
SPS Commerce . . . . . . . . . . . . . 419
Square, Inc.. . . . . . . . . . . . . . . . .325
Stanley Security . . . . . . . . . . . .638
StickerMule . . . . . . . . . . . . . . .1242
StoreForce Solutions. . . . . . . .433
StoreMatch. . . . . . . . . . . . . . . . .361
Storm Interface. . . . . . . . . . . . .546
Supoin . . . . . . . . . . . . . . . . . . . . 1147
Suse . . . . . . . . . . . . . . . . . . . . . . .847
Sutherland Global Services. . 439
Suzhou Supermax Smart 

System Co., Ltd. . . . . . . . . . .1262
Swyft . . . . . . . . . . . . . . . . . . . . .1045
Tableau . . . . . . . . . . . . .418, MR131
TalentReef. . . . . . . . . . . . . . . . . .472
Tango . . . . . . . . . . . . . . . . . . . . . .636
Team Research Inc. . . . . . . . . 1113
Teamwork Retail LLC. . . 723, 827
Tech Global Inc . . . . . . . . . . . .1163
Technology Recovery  

Group . . . . . . . . . . . . . . . . . . . .903
Teemo . . . . . . . . . . . . . . . . . . . .1246
Telepower Communication 

Co.,LTD . . . . . . . . . . . . . . . . . . 1176
Tellermate, Inc. . . . . . . . . . . . . .303
Tenerum . . . . . . . . . . . . . . . . . . .445
Texbase, Inc. . . . . . . . . . . . . . .1260
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EXPO  
Happy  
Hours

Sunday, January 14 3:45 PM–4:30 PM 

Monday, January 15 4:00 PM–5:00 PM 
Sponsored by: Adroit, CDW, FIS, Midigator

Tuesday, January 16 4:00 PM–5:00 PM 
Sponsored by: Chargebacks911, D2L, Kount

Sunday, January 14 10:30 AM–4:30 PM

Monday, January 15 9:00 AM–5:00  PM 

Tuesday, January 16 9:00  AM–5:00  PM 
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TG3 Electronics, Inc . . . . . . . .1020
The Orsus Group . . . . . . . . . . .724
Theatro . . . . . . . . . . . . . . . . . . . 1121
ThinkTime, A Productive  

Edge Company. . . . . . . . . . . .552
Thoonsen . . . . . . . . . . . . . . . . . .740
Thynk Active, Inc. . . . . . . . . . . .655
TinyClues . . . . . . . . . . . . . . . . . 1155
Traf-Sys People Counting 

Systems . . . . . . . . . . . . . . . . . .373
TransactionTree, Inc.. . . . . . . .335
Transformational Retail. . . . .939
Translations.com . . . . . . . . . . .446
TruckSkin, LLC . . . . . . . . . . . . . .333
TSC Auto ID Technology 

America, Inc. . . . . . . . . . . . . . .706
TSI, a div. of NewBold . . . . . .1203
Twiggle. . . . . . . . . . . . . . . . . . . . .947
Twin City Hardware. . . . . . . .1257
Unata Inc. . . . . . . . . . . . . . . . . . .543
Unbxd Inc.. . . . . . . . . . . . . . . . .1238
Unemployment Tracker. . . . .470
Unitech America, Inc. . . . . . . .753
Urovo Technology Co. Ltd. .1143
US Census Bureau . . . . . . . . . .239
Vanguard ID Systems . . . . . . .422
V-Count INC. . . . . . . . . . . . . . . . 747
Vekia. . . . . . . . . . . . . . . . . . . . . . 1155
VeloCloud . . . . . . . . . . . . . . . . . .562
Ventus . . . . . . . . . . . . . . . . . . . . .923
Venzee, Inc . . . . . . . . .1259, MR157
Veras Retail. . . . . . . . . .255, MR155
Vertex, Inc. . . . . . . . . . . . . . . . . .227
Verve . . . . . . . . . . . . . . . . . . . . . .949
Vesta Corporation . . . . . . . . . . 913
Volumatic . . . . . . . . . . . . . . . . . 1114
WatchGuard . . . . . . . . . . . . . . .232
Web Talent Marketing . . . . . .462
West Monroe Partners . . . . .969
WIN (Web Integrated  

Network) . . . . . . . . . . . . . . . . .627
Wintec System Co., Ltd. . . . . 1110
Wooqer . . . . . . . . . . . . . . . . . . .1038
Woosim Systems Inc. . . . . . . .754
Workarea Commerce  

Platform . . . . . . . . . . . . . . . . . .254
Workday . . . . . . . . . . .1059, MR145
WorkJam . . . . . . . . . . . . . . . . . . .307
World Connection . . . . . . . . . .971
Worldline . . . . . . . . . . .835, MR135
WynCore. . . . . . . . . . . . . . . . . .1263
Xactly . . . . . . . . . . . . . . . . . . . . . .948
Xiamen Pinnacle  

Electrical Co., Ltd. . . . . . . . . .907
Xiamen Rongta  

Technology Co., LTD . . . . . . .621
Xovis AG. . . . . . . . . . . . . . . . . . . .547
Y Marketing Corporation. . . .942
Yi Tunnel (Beijing)  

Technology Co., Ltd. . . . . . . .843
Zenput . . . . . . . . . . . . . . . . . . . . .345
ZIVELO LLC . . . . . . . . . . . . . . . .1138
ZoomSystems. . . . . . . . . . . . .1045
Zynstra. . . . . . . . . . . . . . . . . . . . .237
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EXHIBITING AS  . . . . . BOOTH NUMBER

1010data. . . . . . . . . . . . . . . . . .3845
4R Systems. . . . . . . . . . . . . . . .2683
4TelecomHelp /  

LightmyFIBER . . . . . . . . . . . .2235
7thonline. . . . . . . . . . . . . . . . . .1414
ACCEO Retail-1 . . . . . . . . . . . .3867
ACCEO Tender Retail. . . . . . .3966
ACI Worldwide . . . . . . . . . . . .2753
Acrelec America . . . . . . . . . . .2435
Acuative. . . . . . . . . . . . . . . . . . .1575
Adobe. . . . . . . . . . . . .4351, MR4550
ADYEN . . . . . .4051, MR141, MR143
AgilOne . . . . . . . . . . . . . . . . . . .2339
Allegro Business  

Intelligence . . . . . . . . . . . . . .1428
Amazon Web Services, Inc .1303
AML. . . . . . . . . . . . . . . . . . . . . . .2983
Amplience. . . . . . . . . . . . . . . . .2725
Apex . . . . . . . . . . . . . . . . . . . . . .1875
APG Cash Drawer. . . .2569, 2669, 

MR1375, MR1377
Applause. . . . . . . MR1312, MR1314
Applied Data Corporation . .3833
Applied Predictive  

Technologies (APT) . . . . . . .4121
Aptos . . . . . . . . . . . . . . . . . . . . .3306
ArmorActive. . . . . . . . . . . . . . .3967
Aruba, a Hewlett  

Packard Enterprise  
company . . . . . . . 1465, MR1383

Aspire Systems . . . . . . . . . . . .3521
Astound Commerce . . . . . . .2534
AT&T, Inc.. . . . . . . . . . . . . . . . . .3575
attune . . . . . . . . . . . . . . . . . . . .2729
Avalara. . . . . . . . . . . . . . . . . . . .3851
Avanade, Inc. . . . . . . . . . . . . . .2803
Avery Dennison. . . .1633, MR1331
Axis Communications . . . . .1735
Axper . . . . . . . . . . . . . . . . . . . . .4329
Balance Innovations . . . . . . .2775
Bamboo Rose . . . . . . . . . . . . .1938
Bixolon Co., Ltd . . . . . . . . . . . .1403
Bizerba SE. . . . . . . . . . . . . . . . .1985
BloomReach . . . . . . . . . . . . . .2731
Bluebird Inc.. . . . . . 1545, MR1353
Bluefox.io . . . . . . . . . . . . . . . . .2246
BoingTech. . . . . . . . . . . . . . . . .3959
Boomerang Commerce Inc.. .2349
Bossa Nova Robotics . . . . . .2831
Boston Retail Partners. . . . .1663
BT Group plc . . . . . . . . . . . . . .3165
Cambeo. . . . . . . . . . . . . . . . . . .3932
Capango . . . . . . . . . .2145, MR1329
Capgemini . . . . . . . 2739, MR1382
CashStar . . . . . . . . . . . . . . . . . .2249
Cayan . . . . . . . . . . . . 3875, MR4565
C-B4 Analytics . . . . . . . . . . . . 2346
CBX Software . . . . . . . . . . . . 1444
CDW . . . . . . . . . . . . . . . . . . . . . .1653
Cegid . . . . . . . . . . . . 3775, MR4514
Celerant Technology 

Corporation. . . . . . . . . . . . . .3475
Ceridian HCM . . . . . . . . . . . . .3821
Chain Store Age . . . . . . . . . . .4281

Chain Store Guide LLC . . . . .4281
Checkpoint Systems,  

Inc. . . . . . . . . . . . . . 4045, MR4556
Cima Spa. . . . . . . . . . . . 3865, 3866
Cisco . . . . . . . . . . . . . 2052, MR1376, 

MR1378, MR1379
Clickit, Inc.. . . . . . . . . . . . . . . . .2135
Code Corporation . . . . . . . . .2583
CognitiveTPG . . . . . . . . . . . . . .4275
Cognizant . . . . . . . . 3715, MR4563
Columbus Consulting. . . . . 2344, 

MR1357
Comcast Corporation. . . . . .2330
Comm-Works . . . . . . . . . . . . .2836
CompuCom . . . . . . . . . . . . . . .2331
Connection. . . . . . . . . . . . . . . .4282
CoreMedia . . . . . . . 2433, MR1321, 

MR1323
Corporate IT Solutions . . . . .1476
Countwise LLC . . . . . . . . . . . .4303
Cradlepoint . . . . . . . . . . . . . . .2783
Crane Payment  

Innovations . . . . . . . . . . . . . .2830
Crimson Transaction 

Technologies. . . . . . . . . . . . .2149
CrossCom . . . . . . . . . . . . . . . . .3975
Custom America . . . . . . . . . .3935
Cybera, Inc.. . . . . . . . . . . . . . . .4453
Datalogic. . . . . . . . . 3135, MR4527, 

MR4529, MR4538
Datamax System Solutions/

Datamax Services. . . . . . . .3853
daVinci . . . . . . . . . . . 4273, MR4566
Denso ADC. . . . . . . . . . . . . . . .3868
Detego. . . . . . . . . . . . . . . . . . . .2733
Diebold Nixdorf. . . 1885, MR1362, 

MR1363
DIGI. . . . . . . . . . . . . . . . . . . . . . .4067
Digimarc Corporation. . . . . .2875
Direct Source, Inc. . . . . . . . . 3644
Displaydata Ltd. . . . . . . . . . . . 1411
DMI . . . . . . . . . . . . . . . . . . . . . . .2232
DOMO . . . . . . . . . . . . . . . . . . . .2824
DSI. . . . . . . . . . . . . . . . . . . . . . . .3963
dunnhumby. . . . . . . . . . . . . . .1445
ECRS . . . . . . . . . . . . . . . . . . . . . .1453
Elo . . . . . . . . . . . . . . . . . . . . . . . .3662
ENS Engineered  

Network Systems . . . . . . . .1429
EnsembleIQ . . . . . . . . . . . . . . 4403
Enspire Commerce . . . . . . . .3753
Enterworks. . . . . . . . . . . . . . . .2231
Epson America . . . . . . . . . . . .4033
Equinox . . . . . . . . . . . . . . . . . . .1683
eShopWorld. . . . . . . . . . . . . . .3957
Esri . . . . . . . . . . . . . . . . . . . . . . .3883
FireKing Security Group. . . .3933
First Data . . . . . . . . . . . . . . . . .3703
First Insight. . . . . . . . . . . . . . . .3053
FIS . . . . . . . . . . . . . . . 4059, MR1359
FitForCommerce . . . . . . . . . .2445
FlexPrint Managed  

Print Solutions . . . . . . . . . . .2161
flexReceipts . . . . . . . . . . . . . . .4183
ForeSee . . . . . . . . . . . . . . . . . . .1844
Fortinet . . . . . . . . . . . . . . . . . . .3675
Frogmi, Inc.. . . . . . . . . . . . . . . .3934

Fujitsu America, Inc. . . . . . . .3907
Garda World Cash  

Services . . . . . . . . . . . . . . . . .2184
gicom LP . . . . . . . . . . . . . . . . . .2727
Givex . . . . . . . . . . . . . . . . . . . . .3383
GK Software USA, Inc. . . . . .3352
Global Technology  

Systems . . . . . . . . . . . . . . . . .1783
Glory Global Solutions . . . . 3465
HALIGHT Inc.  . . . . . . . . . . . . .2085
HappyOrNot Ltd. . . . . . . . . . .2239
Heartland . . . . . . . . . . . . . . . . .3063
HighJump . . . . . . . . 2345, MR1326
Honeywell Intelligrated . . . 2234, 

2863
Honeywell Safety and 

Productivity Solutions . . . 2863, 
MR1372

HP Inc. . . . . . . . . . . . 2545, MR1335
Hughes . . . . . . . . . . . . . . . . . . .3945
i3 International, Inc.. . . . . . . .4415
IBM Corporation . . . . . . . . . .1922
ID TECH . . . . . . . . . . . . . . . . . . 4445
ID.me . . . . . . . . . . . . . . . . . . . . .3961
Impinj, Inc. . . . . . . . . . . . . . . . .3175
Infinite Peripherals, Inc.. . . 3652, 

MR4552
Infogain. . . . . . . . . . . . . . . . . . .3521
Infor Retail . . . . . . . 3421, MR4522, 

MR4524
Infosys Ltd . . . . . . . . . . . . . . . .1435
Ingenico Group. . . .1721, MR1318
Inkling . . . 3861, MR4562, MR4567
Innovative Retail  

Technologies. . . . . . . . . . . . .4283
Inovretail. . . . . . . . . . . . . . . . . .3839
Intel Corporation. . . . .2831, MR1322, 

MR1325
Interface Systems . . . . . . . . .1482
Island Pacific . . . . . . . . . . . . . .3733
Ivanti. . . . . . . . . . . . . . . . . . . . . .1458
Jagged Peak . . . . . . . . . . . . . . .4421
JDA Software . . . . . .2817, MR4513
Jesta I.S. . . . . . . . . . . . . . . . . . . .4333
JustEnough Software 

Corporation. . . . . 4214, MR4526
Kibo. . . . . . . . . . . . . . . . . . . . . . .4145
KIOSK Information  

Systems . . . . . . . . . . . . . . . . .3453
KOAMTAC, Inc. . . . . . . 1468, 1474
Kronos Incorporated . . . . . .3503
KWI . . . . . . . . . . . . . . . . . . . . . . .3031
Lavi Industries. . . . . . . . . . . . .3783
Lenovo. . . . . . . . . . . . . . . . . . . .3964
Level 10 . . . . . . . . . . . . . . . . . . .1461
Lexmark International . . . . .1963
LG Innotek Co. Ltd.. . . . . . . . .1852
Listrak . . . . . . . . . . . . . . . . . . . 2444
LNL Systems, Inc . . . . . . . . . .1478
Logic Information  

Systems, Inc. . . . . . . . . . . . . .3521
Logile, Inc.. . . . . . . . 4411, MR4557, 

MR4559
Logility . . . . . . . . . . . . . . . . . . . .2520
LS Retail. . . . . . . . . . . . . . . . . . .3045
Mad Mobile . . . . . . . . . . . . . . .2430
Magento Commerce. . . . . . .4221

Magstar, Inc. . . . . . . . . . . . . . .4435
MagTek, Inc. . . . . . . . . . . . . . . .2975
Manhattan Associates . . . . .2845
Manthan . . . . . . . . . . . . . . . . . .4311
MasterCard . . . . . . . . . . . . . . .4121
McFadyen Digital . . . . . . . . . 4409
Memomi Labs Inc . . . . . . . . .2831
Merchant Link. . . . . . . . . . . . .3085
Mi9 Retail . . . . . . . . 4020, MR4520
Microsoft Corporation . . . . 2803, 

MR4503
MicroStrategy, Inc.. . . . . . . . .4115, 

MR4510, MR4512
MMF POS . . . . . . . . . . . . . . . . .1452
Mobica Limited. . . . . . . . . . . .2831
Multidev Technologies  

Inc/ChainDrive . . . . . . . . . . .4075
Multimedia Plus, Inc.. . . . . . .1434
MyWebGrocer. . . . . . . . . . . . .2334
NCR Corporation . . . . . . . . . .3121
NEC . . . . . . . . . . . . . . .3153, MR1380
Netop. . . . . . . . . . . . . . . . . . . . .2553
NGC Software . . . . . . . . . . . . .2520
Nokia . . . . . . . . . . . . . . . . . . . . .1645
Northwest Refuse . . . . . . . . .1448
NTT Data Services . . . .1513, MR1317
o9 Solutions, Inc. . . .4407, MR4511
One Door . . . . . . . . .4158, MR4561
OneView Commerce. . . . . . .1503
Opterus Inc. . . . . . . . . . . . . . . .1430
Opticon, Inc.. . . . . . . . . . . . . . .4427
Oracle + Bronto . . .3521, MR1381
Oracle + NetSuite. . . . . . . . . .3521

Oracle America, Inc. . . . . . . 3521, 
MR4519, MR4521, MR4523, 
MR4525, MR4530

Panasonic . . . . . . . . . . . . . . . . 1421, 
MR1313, MR1315

Partner Tech . . . . . . . . . . . . . .1581
PAX Technology . . 3981, MR4569
pcCashdrawer. . . . . . . . . . . . .1545
PCMS . . . . . . . . . . . . . . . . . . . . .4321
Pedab. . . . . . . . . . . . . . . . . . . . .2553
Petrosoft. . . . . . . . . . . . . . . . . 4449
PFS / LiveArea . . . . 4459, MR4560
Pica 8 . . . . . . . . . . . . . . . . . . . . .1480
Pitney Bowes Inc.. . . . . . . . . .3075
Pomeroy . . . . . . . . . . . . . . . . . .2763
Posiflex . . . . . . . . . . . . . . . . . . .3453
PrehKeyTec. . . . . . . . . . . . . . . .2177
Pricer . . . . . . . . . . . . . . . . . . . . .4215
PRN. . . . . . . . . . . . . . . . . . . . . . .2074
Prodco Analytics Inc.. . . . . . .4345
Profitect. . . . . . . . . . . . . . . . . . .4253
PTC . . . . . . . . . . . . . . . . . . . . . . 4463
Rackspace US, Inc . . . . . . . . .2735
Radial . . . . . . . . . . . . . . . . . . . . .4235
Reflexis Systems, Inc. . . . . . .1620
Reliant . . . . . . . . . . . . . . . . . . . .1410
Retail Consult . . . . . . . . . . . . .3521
Retail Pro International . . . .3375
Retail Reload Inc. . . . . . . . . . .3959
Retail Tech, Inc. . . . . . . . . . . . .2447
RetailNext. . . . . . . . . . . . . . . . .3165
Retalon, Inc. . . . . . . . . . . . . . . 4083
Revionics, Inc. . . . . . . . . . . . . .3513
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Revolution Retail Systems . . . . 3761
RIoT Insight. . . . . . . . . . . . . . . .2831
Riverbed  

Technology, Inc. . . . . . . .MR4516
RPE - Retail Process  

Engineering . . . . . . . . . . . . . .2034
S2. . . . . . . . . . . . . . . . . . . . . . . . .3953
SageNet. . . . . . . . . . . . . . . . . . .2826
Salesforce. . . . . . . . 4103, MR4502, 

MR4504, MR4506, MR4508
SamilCTS Co., Ltd . . . . . . . . . .1450
Samsung Electronics  

America . . . 1862, MR1367, MR1369
SAP Business One . . . . . . . . .2536
SAP Retail . . . . . 2523, 2534, 2536, 

2723, 2725, 2727, 2729, 2731, 
2733, 2735, 2739, MR1336, 
MR1340

SapientRazorfish. . .2859, MR1364
SAS . . . . . . 3145, MR4541, MR4543
SATO America . . . . . . .2576, 4263, 

MR4564
SATO Global Solutions . . . . .4263
Scala Inc. . . . . . . . . . . . . . . . . . .2074
Schaefer Systems  

International, Inc. . . . . . . . .3960
Seiko Instruments . . . . . . . . .3852
Sensormatic. . . . . . . . . . . . . . .3103
SenSource, Inc. . . . . . . . . . . . .3583
SES-imagotag . . . . . . . . . . . . .4153
SEWOO (J. Stephen 

Lab., Ltd.) . . . . . . . . . . . . . . . .3365
Shelfbucks . . . . . . . . . . . . . . . .3767
Shift4 Corporation. . . . . . . . .3683

ShopperKit . . . . . . . . . . . . . . . .2553
ShopperTrak . . . . . . . . . . . . . .3103
Sigmia Private  

Company . . . . . . . . . . . . . . . .3521
Sitecore . . . . . . . . . . 2803, MR1309
Sky IT Group . . . . . . . . . . . . . .4279
SmartBrief, Inc.. . . . . . . . . . . .3837
SMARTRAC. . . . . . . . . . . . . . . .1675
SoCal Safe Company. . . . . . .1464
Softeon . . . . . . . . . . . . . . . . . . .4058
Solum America Inc. . . . . . . . .4062
SOTI, Inc. . . . . . . . . . .2121, MR1320
SpacePole, Inc. . . . . . . . . . . . .1775
Spectralink Corporation . . 2584, 

MR139
Spencer Technologies . . . . .1475
SpotCrowd . . . . . . . . . . . . . . . .2831
Sprinklr . . . . . . . . . . . . . . . . . . .2335
SPS Commerce . . . . . . . . . . . .2530
Star Micronics . . . .2745, MR4544, 

MR4546
Square, Inc.. . . . . . . . . . . . . . . .2536
Stibo Systems . . . . 2244, MR1328
StopLift Checkout  

Vision Systems . . . . . . . . . . .1462
STORES Media. . . . . . . . . . . . .2183
STRATACACHE . . . 2074, MR1386
Stratix. . . . . . . . . . . . .2245, MR1361
Suzohapp . . . . . . . . 3952, MR4548
Symphony Retail  

Solutions . . . . . . . .1553, MR1358
Tata Consultancy  

Services . . . . . . . . . . . . . . . . .3535

TDX Tech . . . . . . . . . . . . . . . . . .1424
Technology Recovery  

Group . . . . . . . . . . . . . . . . . . .1420
Telaid . . . . . . . . . . . . . . . . . . . . .1563
Telefonica On The  

Spot Service . . . . . . . . . . . . .2831
Temando. . . . . . . . . .2237, MR1310
Tidel . . . . . . . . . . . . . . . . . . . . . 3483
Tlantic. . . . . . . . . . . . . . . . . . . . .2248
Toshiba Global Commerce 

Solutions, Inc.. . . .2553, MR1344, 
MR1345, MR1346, MR1347, 
MR1348, MR1349, MR1350, 
MR1351

Touch Dynamic, Inc. . . . . . . .4285
Trax Image Recognition . . . .2883
TrueVue. . . . . . . . . . . . . . . . . . .3103
Tulip . . . . . . . . . . . . . . . . . . . . . 4054
TXT Retail . . . . . . . . . . . . . . . . .2575
Tyco Retail Solutions. . . . . . .3103
UniteU Commerce™ . . . . . . .2959
UTC RETAIL. . . . . . . . . . . . . . . .3428
Vantiv . . . . . . . . . . . . 4231, MR4534
Vector Security  

Networks . . . . . . . . . . . . . . . .4363
Verifone, Inc. . . . . .3345, MR4545, 

MR4549, MR4555
Verisk Retail . . . . . . . . . . . . . . .2131
Verizon. . . . . . . . . . . 1645, MR1333
Visual SKUs Inc.. . . . . . . . . . . .3936
VMware. . . . . . . . . . . . . . . . . . .3807
Voloforce-SmartRetail . . . . 2448
VSBLTY. . . . . . . . . . . . . . . . . . . .2831
Wachter. . . . . . . . . . . . . . . . . . .1481

Walmart Stores, Inc. . . . . . . .3283
Windstream. . . . . . . . . . . . . . .1663
Wipro Limited . . . . 1945, MR1330, 

MR1332
WorkForce Software. . . . . . .4175
Worldpay . . . . . . . . . . . . . . . . .3183
Zebra Technologies. . . . . . . 1603, 

MR1302, MR1304, MR1306, 
MR1308

Zendesk. . . . . . . . . . . . . . . . . . .3951
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YOU ARE 
ALMOST OUT 
OF TIME.

ARE YOU READY?
You have less than a year to comply with the FASB ASC 842 and IFRS 16 
lease accounting standards. 

More than $2.8 trillion of lease commitments will be hitting the 
balance sheet. Every real estate and equipment lease must be reviewed, 
categorized and accounted for correctly.

Tango is the only solution built from the ground up to comply with the new 
lease accounting standards.

Avoid restating your financials. 
Meet with us at Booth 636 at the NRF Big Show. 

Tangoanalytics.com
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